
THE PROCESS OF CRAFTING & BROADCASTING 

A WINNING COMPANY STORY 

Identify your target 

audiences & what 

makes them tick.

Determine exactly what makes 

your company distinctive.

Cra� the story. 

Share the dra� with a small group 

of individuals that really know your 

organization for feedback.

Create a message map, a graphic 

representation of your story. 

Begin telling the story. 

Monitor how your 

story is being told. 

The Story
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